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“For people who are looking for a personal 
injury lawyer, they’re going to check you 
out online. You need an impressive online 
brand that lays out your personal narrative – 
something more than name, rank and serial 
number.  One of the first interactions our 
clients have with our firm is through our 
website. The custom approach Gladiator 
takes with our design enriches the client 
experience - and keeps the cases flowing.”

Attorney Steve Heisler  |  TheInjuryLawyerMD.com

Gladiator Law Marketing manages 

an active Web marketing campaign 

for Attorney Steve Heisler that  

strategically aligns the firm’s  

business objectives and marketing 

investment. The firm’s online  

initiatives includes aggressive  

campaigns for content marketing, 

search optimization, social media 

promotion and advertising.

“One of the problems I’ve had with past vendors is that 
they couldn’t keep the website current – there wasn’t 
consistent effort being applied. Consequently, they 
couldn’t consistently maintain and grow my search engine 
rankings. I’ve not had these same problems with Gladiator 
– they’ve exceeded my expectations.

“I’m still blown away by their product and how they go 
about handling their business. I’m just so happy and 
blessed to be working with them. Not only am I seeing 
results in the search engine rankings, but the phones 
are ringing!

“I always felt when I called other companies that I’ve 
worked with, that they really didn’t want to be talking to 
me, that I was bothering them. These Gladiator guys are 
really jacked up about what they do – and it’s evident – 
they not only talk the talk, but walk the walk. The passion 
for what they do is so apparent every time I have an 
interaction with the Gladiator team. And it’s reflected 
in the results.

The experience and results of Gladiator puts them at 
the top of the industry.”
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The foundation for our successful 
partnership is built on a mutual 
commitment to maximizing returns. 
At the end of the day, it’s about 
delivering cases.

As a solo practitioner the firm’s 
brand was Steve’s persona. It was 
essential to reflect Steve’s  
narrative in a persuasive and 
compelling way. The end result has 
been a dramatic increase in cases.

03

01

When comparing different law firms, 
a potential client will gravitate toward 
the option that feels genuine and 
facilitates an initial connection with 
the attorney. To achieve this effect, 
a seamless messaging strategy must 
be built-in to the marketing direction 
from day one.

Steve Heisler’s online marketing is 
custom-crafted to showcase the firm’s 
unique strengths and deliver a  
competitive advantage - in the search 
engines, on social media and through 
the firm’s advertising campaigns.
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Our work is never ‘done.’ 
Every campaign is a work in 
progress as we continuously 
evaluate opportunities to 
deliver greater returns.  

“I whole heartedly recommend 
Gladiator Law Marketing. I would 
invite anyone considering coming 
on board with Gladiator, I invite 
you to contact me at my office, by 
email or on my cell phone; I would 
be more than happy to talk to 
any attorney about Gladiator and 
sharing my great experiences with 
the company.”

“NOT ONLY AM I SEEING  
RESULTS IN THE SEARCH  
ENGINE RANKINGS, BUT THE 
PHONES ARE RINGING!”

Total Traffic: +230%

Organic Search: +218%

Social Media: +1,416%

CAMPAIGN PERFORMANCE 

“My business objectives are to bring in new, quality cases 
and improve our profits. We’re on pace to have a better year 
this year, and last year was better than the year before. We 
meticulously track our cases, and it’s not a coincidence that 
this growth coincided with when we started work with  
Gladiator Law Marketing.”

A diversified, aggressive strategy that leverages search engine  
optimization, social media promotion and paid advertising  
ensures Steve Heisler’s firm is visible everywhere his potential  
clients are - constantly fueling his bottom line.

CASE STUDY
ATTORNEY STEVEN H. HEISLER
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